Javier Bruzzone
Address: 200 Lakeview DR, Weston, FL 33326
Email: jjavier.bruzzone@gmail.com
Mobile Phone: (954) 504-7552
LinkedIn: linkedin.com/in/j-javier-bruzzone

MARKETING MANAGER | GROWTH MANAGER | BRAND & COMMUNICATIONS MANAGER | MARKETING SPECIALIST

Marketing Growth and Communications Leader with 15+ years of experience building brands, driving demand generation, leading corporate communications, and developing scalable marketing operations across industrial services, engineering, energy, technology, software, transportation, and government sectors. Track record of leading marketing department transformations, executing enterprise rebranding, increasing lead generation and conversion performance, supporting revenue growth through strategic campaigns, sales enablement, and aligning marketing strategy with business objectives. 

CORE COMPETENCIES
B2B Strategic Marketing Leadership • Marketing Management • Marketing Operations • Brand Strategy • Demand Generation • Lead Generation • Revenue Marketing • Sales Enablement • Marketing Automation • CRM Management • Digital Marketing • Content Marketing • SEO & SEM • Social Media Strategy • Product Marketing • Partner Marketing • Corporate Communications • Market Research • Competitive Intelligence • Marketing Analytics & KPI Development • Budget Management • Website Management • Event Marketing & Trade Shows • Stakeholder & Vendor Management • Team Leadership • Project Management • Customer Engagement • UX/UI Design • Graphic Design

TECHNOLOGY PROFICIENCIES
HubSpot • Microsoft Office Suite • MS Teams • MS Copilot • ChatGPT • Microsoft Power BI • SharePoint • ConnectWise ERP • WordPress • Wix • Google Analytics • Google Ads • Google Business Profile • Google Workspace • Canva • Adobe Creative Suite • D&B Hoovers • Zoom • MailChimp • AI-Powered Marketing Tools • Kapwing • Meta Ads • LinkedIn Ads

PROFESSIONAL EXPERIENCE
Marketing Manager
Scintilla Holdings DBA ESCO Group
March 2026 – Present
Led marketing strategy and execution for a growing industrial services organization serving the engineering, automation, electrical, safety, and energy sectors through three business units: ESCO Automation, ESCO Electric, and ESCO Power & Safety Solutions.
Key Contributions
· Drove enterprise marketing strategy, brand positioning, demand generation, and sales enablement initiatives supporting business growth across three operating companies.
· Built a scalable demand generation engine designed to increase qualified pipeline opportunities and diversify the customer portfolio.
· Established HubSpot marketing automation, KPI dashboards, marketing analytics, lead qualification standards, and marketing-to-sales processes to improve performance visibility.
· Aligned executive leadership, sales, and operations through integrated marketing strategies that supported corporate growth objectives.
· Introduced a centralized marketing ticketing system that improved project prioritization, workflow visibility, and cross-functional collaboration.
· Led and mentored a team of three marketing professionals responsible for campaign execution, content development, and digital marketing.

Branding & Communications Manager
MSHS Pacific Power Group
June 2022 – March 2026
Directed branding, corporate communications, digital marketing, employee engagement, and sales support initiatives for a national provider of power generation, marine propulsion, industrial engines, and control systems.
Key Achievements
· Directed enterprise branding and communications strategies supporting multiple business units and national markets. 
· Executed two company-wide rebranding initiatives, aligning digital, print, sales, and internal communications while strengthening brand consistency. 
· Oversaw corporate websites, SharePoint intranet platforms, social media, and content marketing programs that enhanced internal and external communications. 
· Produced sales enablement materials, executive presentations, case studies, and marketing collateral supporting revenue growth initiatives. 
· Orchestrated trade shows, customer events, conferences, and stakeholder engagement programs that strengthened customer relationships and brand visibility. 
· Enhanced employee engagement by modernizing internal communications strategies and improving intranet adoption. 
· Partnered with executive leadership to reinforce consistent corporate messaging across all communication channels.

Marketing Manager
OnePoint Corporation | VirtualIT | InnovaSys
October 2016 – April 2022
Directed all marketing and communications activities for three technology companies delivering cloud, cybersecurity, infrastructure, automation, and digital transformation solutions.
Key Achievements
· Increased new contact acquisition by 97% over the final five years through integrated digital marketing and lead generation strategies. 
· Grew qualified leads by an average of 87% over three years by optimizing demand generation campaigns and marketing automation. 
· Improved opportunity-to-sale conversion to 16%, outperforming typical B2B technology marketing benchmarks. 
· Executed more than 35 business events, maintaining average attendance rates of approximately 60% while strengthening customer and partner engagement. 
· Directed marketing strategy across three independent technology brands while supporting sustained business growth. 
· Cultivated strategic partnerships with VMware, Veeam, UiPath, Automation Anywhere, AppDynamics, and other global technology vendors. 
· Designed integrated multi-channel campaigns spanning digital marketing, email, content, social media, events, and partner marketing. 
· Enabled sales organizations through lead nurturing programs, marketing automation, and high-impact sales enablement resources.

Government Accounts Manager
Maruri
April 2015 – October 2016
Managed strategic government advertising accounts for one of the region's leading advertising agencies.
Key Achievements
· Managed 13 government advertising accounts valued at more than $3 million annually. 
· Won a new $600K government advertising account, expanding agency revenue and strengthening market presence. 
· Recovered more than $1 million in outstanding client payments through strategic negotiations and relationship management. 
· Coordinated integrated advertising, communications, and public-sector marketing campaigns across multiple government organizations.

Branding and Campaign Specialist
Ministry of Transport & Public Works
June 2014 – November 2014
· Managed national road safety branding initiatives supporting public education campaigns.
· Directed advertising campaigns exceeding $2.5 million across multiple communication channels.
· Coordinated integrated campaigns spanning traditional media, digital platforms, community outreach, and alternative marketing.

Branding and Campaign Specialist
National Transit Agency
March 2011 – May 2014
· Supported national public awareness campaigns promoting transportation safety.
· Managed integrated multi-channel campaigns across television, radio, digital, print, outdoor, and community outreach.
· Contributed to campaigns representing more than $5.47 million in media investment across mass media, digital, alternative, and below-the-line marketing channels.

EDUCATION
Bachelor's Degree in Business Management & Marketing
Pontifical Catholic University of Ecuador

LANGUAGES
· English (Fluent / Advanced Professional Proficiency)
· Spanish (Fluent / Native)

SKILLS
Team Leadership & Management • Cross-Functional Collaboration • Negotiation • Persuasion • Flexibility • Adaptability • Change Management • Analytical Thinking & Synthesis • Emotional Intelligence • Customer Service Orientation • Business Acumen • Decision-Making • Resilience Under Pressure • Critical & Strategic Thinking • Resilience • Executive • Communication • Problem Solving • Strategic Planning • Sense of Urgency • Creativity • Customer Focus • Results Orientation.
