Michelle Boles
michelleboles04@gmail.com 
Tel: 416-569-7893
https://www.linkedin.com/in/michelle-boles-a98b2a2a/

SUMMARY OF QUALIFICATIONS			
[bookmark: _Hlk152146618]A creative marketing professional with an expertise in content creation, management, strategy, and communication to help global brands execute successful online and print marketing campaigns. 

With a passion for creativity and thinking out-of-the-box, I have prepared eCommerce content for some of the largest brands in the world. Ads for performance marketing, multiple listings for Amazon, Walmart and additional company properties for Procter & Gamble, Hostess, Bacardi, Gillette Venus, Royal Canin, Haag Streit, Energizer and more.

· Technical skills–E-commerce and website development, SEO content optimization, AI research and content integration, product listing on Amazon, eBay, Walmart, Target, and Shopify. E-commerce specialist, social media marketing, Google AdWords, Google Analytics, SEM Rush, copywriter, content writer, social media and search engine advertising, advanced knowledge of MsWord, Excel, and PowerPoint.
· Creative skills acquired and developed through various marketing courses, business presentations, website development and editing, and preparation of fund raising and advertising materials. Experienced copywriter and excellent communicator, both written and oral.
· Remote skills – Google suite, Zoom, Teams, Monday, Asana, Slack, ChatGPT
· Organizational leadership skills developed through implementation of major projects such as national conferences, and citywide events. Project and content management.
· Language skills–Native English and basic Spanish.

PROFESSIONAL EXPERIENCE			
Freelance Marketing Contractor & eCommerce Specialist 	 2025 – Present
· SEO-Driven Copywriting – Drafts high-ranking digital and print content, blending strategic SEO optimization with clear, engaging brand communications.
· eCommerce Listing Optimization – Builds and manages high-conversion product listings across Amazon, Shopify, and other major eCommerce platforms to drive sales.
· Strategic Content Design – Converts complex product specs into "Feature-Benefit" narratives that resonate with target audiences and improve click-through rates.
		
Communications Specialist and Copywriter, Contract	2024 – July 2025
TJX Companies
· Created and edited communications across digital, print, and internal platforms, maintaining brand voice and clarity.
· Produced copy for campaigns, product features, and corporate messaging to support key business initiatives.
· Collaborated with cross-functional teams to align communications with organizational goals and priorities.
· Managed newsletters, intranet updates, and content calendars to ensure consistent and timely information delivery.
Content Director, Copywriter	                        2022–2023	
Grey Group, Midwest
· [bookmark: _Hlk152146727]Managed and wrote copy development across all e-commerce platforms and omni-channels.
· Partnered with the creative, account, strategy, and shopper teams to develop creative and strategically-sound commerce communication with SEO optimization for product descriptions, shopper campaigns, and web content.
· Developed tone and voice for global brands.
· Developed best in class concepts, content strategy and executions with creative teams.
· Optimized media assets, digital shelf and followed content guidelines and specifications for SEO marketing assets.
· Managed retailer guidelines and products listings for consumer brands and created content for brands such as Hostess, Gillette Venus and Energizer.
· Created briefs and content strategy to drive key messaging and initiatives. 

Marketing Copywriter and E-commerce Manager, Amazon Specialist                            2019–2022                                                                           AOI Capital, Hydro One Telecom, American Lifetime 
	
· Built online presence on Amazon.com and .ca with SEO optimized listings and detail page, market research, title building, description, and keywords. 
· Product research for top selling products in key categories to increase conversions and grow sales.
· Create, manage, and optimize multiple paid advertising campaigns across Amazon and Google Adwords.
· Wrote content for ads, titles, landing pages, website pages, and LinkedIn posts for B2B and B2C companies.
· Competitive analysis done with appropriate software and tools for content optimization SEO, to increase content listing ranking, and views, on Google and Amazon.
· Long and short form content technical optimization for websites and various online websites and platforms. 
· Coordinated all projects related to product optimization, email campaigns, and influencers product launch.

Content Manager/Writer                                                                                	                    2018-2019	
Digital Platinum Media, (Contract)
· Managed wrote and reviewed all technical content for website, blogs, email campaigns, and ads.
· Managed process with international translators for creating content in various languages.
· Revised, edited, and approved all outgoing content and UX writing of agency for internal projects and clients.
· Wrote and created content for websites, e-commerce product listings, Google Ads, Facebook Ads, landing pages and blogs.
Marcom Copywriter (Marketing Communications)	                                                            2017–2018
AvaTrade, (Contract)
· Wrote and edited all content for international marketing materials, campaigns, website pages, presentations, and video scripts.
· Copywriting for all forex, stocks, and cryptocurrencies on the company website, sales campaigns, email campaigns and more.
· Developed intriguing and appropriate messages for all online campaigns and content design.
· Prepared and edited SEO articles, as well as user experience writer (UX) for new applications and platforms.
Marketing Manager 	     							       		 2015–2017 
TLV University International, (Maternity Leave Contract)
· Prepared content for marketing brochures on educational programs, events, open houses, trade shows, and general advertising for newspapers and magazines.
· Managed website content, implementing ongoing changes, adding new content pages, and managing the overall appearance of the site.
· Prepared and executed online campaigns with Google, Facebook, and PPC, through media companies.
· Prepared videos and movies for marketing and advertising purposes.
· Prepared surveys for gathering of market research data, market research through google analytics/AdWords.

Marketing Communications					2010–2015
Marketing Assistant to VP Communications and Finance, Manulife Financial, Toronto
Content Television Marketing Communications B2B, Executive Assistant, Rogers Communications, Toronto
· Edited contracts and prepared presentations for television network deals.
· Content Writing and editing of brochures, publications, newsletters and press releases.
· Organized and managed meetings for smooth running of sales and customer relations.
· Prepared communications, marketing materials, & presentations for clientele, board of directors, and staff. 
· Prepared marketing and trade show materials for smooth running of sales and customer relations.


EDUCATION			
Additional Courses 
Social Media Marketing Management, E-commerce Platforms Specialist, Amazon Private Label and Listings
Google Adwords, Search Engine Optimization (SEO) for Content

Bachelor of Arts Degree–History and Languages	
York University, Toronto, Canada    
Marketing Management–Post-Graduate Diploma, (Honors) 	 
Seneca College of Applied Arts and Technology, Toronto, Ontario
Interior Design – Parsons School of Design, New York 
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