Alejandro Morales 

Doral, FL, 33178
7863288656

Amora368@fiu.edu
EDUCATION

Florida International University                                                                                                

Bachelor of Business Administration of Marketing


GPA: 3.3/4.0

WORK EXPERIENCE                                                                                           
I & JC Corp. - Luxury Beauty Wholesaler                                                                     Miami,FL
Digital Marketing Specialist                                                                  November 2021- April 2022
 
· Creating Google ads campaign for the company’s website for approximately 10000 dollars per campaign
· Adding new products to the website
· Taking pictures for the new products and make the editions in photoshop
· Using Illustrator to edit the new products images
· Elaborating new marketing campaigns for the company
· Using marketing tools as SEMRUSH to elaborate keyword research for SEO and Google ads campaigns
· Creating Facebook Ads campaigns for the website
· Improving the sales by 100% and selling 500 dollars on average on the website
· Helping creating Amazon adds
· Creating new blogs for the website
LLORENTE Y CUENCA                                                                                              Miami, FL

 Digital marketing specialist                                                                            May 2021-November 2021

· Create new websites in WordPress for customers 
· Work on SEO using SEMRUSH to create a SEO campaigns 
· Creating New blogs with an average of 5000 views per day on average for different customers
· Using Google analytics to improve and analysis marketing campaigns 
· Elaborate emails campaigns for new websites and sending 100 emails per day to new users 
· Participate in marketing campaigns for big international clients as AB INBEV, Nakazawa resources and Alicorp.
Zapato Mania                                                                                                                     Miami, FL

Digital Marketing Specialist                                                                              January 2021- May 2021

· Create social media content for their Instagram and Facebook 
· Design a new website for the company to generate 200$ sales
· Generate a marketing SEO strategy on their new website
· Increase their followers on Instagram by 20%
Loco Por It Wines                                                                                                                Miami, FL

      Social Media Manager                                                                     December 2019- December 2020                                                   

· Worked with a team to create a new website for the Brand on WordPress
· Took pictures of all different products and labels for the website
· Create a Instagram campaign for the brand
· Worked on events as an organizer of the brands 
· Project Manager of the internship leading 5 other members 
Crazy custom Miami, FL Sales Associate                                                                      Miami, FL

 Sales Associate                                                                                          October 2018 – December 2019                                                                                                                                                                                                                                                                                    
· Handled administrative requests and queries from senior managers
· Organized and scheduled appointments with suppliers

· Assisted in the preparation of regularly scheduled reports
· Submitted and reconcile sales reports

· Sell an average of 1000$ of merchandize per day

· Used Photoshop and Illustrator to design the shoes 

 OTHER
Languages: English, Spanish 
Computer Skills: Intermediate Word and basic Excel, Intermediate on Photoshop, Professional on Google Adds, Intermediate on Google Analytics.
Certification: Google Ads Search Certification, Google Ads Apps Certification.
Ana Karina

Pembroke Pines,FL 33029

9542489462

Apaez024@fiu.edu

EDUCATION

Florida International University                                                                                                

Bachelor of Business Administration 


GPA: 3.6/4.0

WORK EXPERIENCE                                                                                           

EVENT MARKETING SPECIALIST – Techtronic Industries                                                                                         October 2021 – Present
· Progressively drive sales growth by 20% between 10000 to 12000 in a daily basis, while effectively implementing innovative sales strategies and performing demo events. 

· Working on Leadership skills to establish a good relationship with 20 Home Depot Key Decision Makers, which secured extra in merchandising space which you can value in 5000$. 

· Collaborated with the training and development of 20 new team members, setting them up for success in the company.

· Successfully managed to be recognized and rank #1 in sales growth from the months of January-April on a team of 10 people selling approximately 12000 per day.

· Creating Promotional post and cards to improve the presentation of the brand.

· Elaborating new strategies everyday to growth the sales of the company products.

· Working with the directly with the sales director of Florida for the creating of Demo and special events of the company

SOCIAL MEDIA COORDINATOR – Importadora Del Blumer             
                                                            April 2020 – September 2021

· Proficiently developed multiple social media strategies that successfully grew the company's Instagram by 29,000 more followers.

· Meticulously monitored and oversaw the online presence of the company's brand and engaged with users, strengthening client relations.

· Successfully supervised and led the company’s photoshoot sessions to create an exceptional and effective marketing campaign. 

· Efficiently maintained and tracked marketing budget, including negotiations of model contracts that resulted in 10% of savings.

